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Our Mission:

To advocate for local artists and provide access to inclusive
community arts programming in Hillsborough, NC.

FY25 Strategic Accomplishments:

Relaunched the Hillsborough Poet Laureate program.
Increased data collection & analysis to inform change.
Increased artist market opportunities.

Increased arts education initiatives.

Implemented phase one of our new accessibility plan.

Created revised infrastructure to support intentional growth at
the board and staff levels.

FY26 Strategic Goals:

Analyze event demographics and accessibility in order to better
serve diverse audiences.

Streamline fundraising and development processes to support
organizational sustainability.

Organize and promote educational programming elements.
Solidify long-term strategic goals through board and staff
retreats.
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